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WHAT WE’RE UP TO…
Chevron Toro Creek Conservancy OpGons
As most of you know, a 3000+ acre property along Toro Creek east of Highway 1, and in
the hills overlooking Morro Bay, is owned by Chevron. Part of the property is sold;
part is on the market; and a very large por6on is under discussion by Chevron and
conservancy groups (including MBOSA) that would conserve oceanfront, hillside, and
riparian open space forever. Conserving these parcels is one of our highest objec6ves.
The city of Morro Bay has a lot at stake, too.
Summary of the Status Quo:

2017 ANNUAL MEMBERSHIP
MEETING
Wednesday, April 26
5:00 - 8:00 pm

•
•
•

Morro Bay Golf Course Clubhouse

Come join the fun at our open
house on April 26 at the
beau6ful se7ng of the Golf
Course Clubhouse. We’ll have
brief updates on the Chevron
property conservancy plans and
our goals for the year. You’ll be
able to meet the board, and
some members of our awesome
Advisory Council.
Appe6zers are on us; the bar is
not. Come meet and mingle
with like-minded folks dedicated
to preserving our open spaces
and viewshed. You must RSVP to
the Evite email, which will be
going out soon to our mailing
list. Members will be given 1st
priority, so why not become a
member today?

•

•

Chevron wants out. At this point, the company has no plans to develop or
con6nue to own any of these parcels.
At the request of the conserva6on groups, Chevron is withholding the
oceanfront parcels from the market pending a conserva6on agreement.
The lead conserva6on group, the Trust for Public Land (TPL), is posi6oned to
invest substan6al sums into the project if the poten6al agreement meets our
conserva6on objec6ves. However, a lot of addi6onal money will have to be
raised to meet Chevron’s target price of $30 million.
The next step is for TPL to write an oﬀer to include ALL of the remaining
available parcels. This could take 6 months or more, because there are so
many moving pieces. If Chevron and TPL can agree on the broad outlines, it
would lock the project into a fund-raising and ﬁne-tuning mode, moving
toward conserva6on.
A criGcal point: Once an oﬀer is agreed between the two lead par6es, there
is very limited scope for further change. The reason is that all the various
parcels and land uses interact, so that changing one part of the deal forces
changes in other parts, causing the whole thing to quickly unravel.
(con%nued on page 2)

Chevron Toro Creek Conservancy OpGons
(cont. from page 1)

What Should Morro Bay Do?
Chevron proposes that Morro
Bay add 6 parcels overlooking
North Morro Bay to the city’s
Sphere of Inﬂuence, leading to
eventual annexa6on. This land
stretches from Zanzibar to a
lidle south of Del Mar Park, and
lies above Panorama Drive to
the hillcrest.
Chevron’s purpose is to
consolidate development rights
from a number of its parcels
into the areas adjacent to
Panorama (a legal ac6on), and
to create 10 to 20 residen6al
lots for development. There
are many issues with this:
Panorama residents know ﬁrst
hand that ac6ve landslides are
in part of this land. The roads
are small and poorly
maintained. City services
would be expensive to provide.
The ﬂip side is that selling
residen6al lots along Panorama would greatly help fund
the conserva6on deal with Chevron. Mi6ga6on of
geological and traﬃc challenges need to work for the deal
to work, and the city needs to see a clear path to funding
services. The city needs to deﬁne what it gets in return for
its ac6ons to annex (eventually).

MBOSA PosiQon and
AcQvity:
In January, MBOSA
presented a posi6on at
the General Plan
Advisory Commidee
(GPAC) mee6ng
recommending adding the 6 Chevron parcels adjacent to
Panorama to the Sphere of Inﬂuence and keeping the
property as ag land to limit development permanently
(to 6 houses - 1 per parcel). It did not an6cipate
Chevron’s plan to consolidate development rights to add
more lots to the plan.
Our members have said they strongly favor trails, and
would support a public campground in the Chevron
Shore Plant area with condi6ons, but oppose
development with more durable impact.
This dynamic process will challenge us to re-evaluate our
posi6on as facts on the ground change. A major factor
will be the posi6ons taken by the City of Morro Bay in its
General Plan update, as well as in the day-to-day
responses to Chevron ini6a6ves of a conservancy plan.
We need to know if developers of the residen6al lots,
including Panorama, would bear the costs of
infrastructure. We’ll have to look at the costs and
beneﬁts of the trade oﬀ between residen6al
development vs. camping, trails, and recrea6onal access.
Stay tuned.

MANY HANDS MAKE LIGHT WORK
Ever thought you’d like to help our cause, but didn’t know where to
start? Commidees have now been set up for everyone to par6cipate
where they feel called. All commidees involve outreach and working
with other groups, but there are also jobs for those who want to do
databases, leders, and organizing. These commidees are:
1.
Advocacy and Policy Commi9ee - will research land issues
within our greenbelt; complete our parcel map; iden6fy priori6es
based on set criteria; write posi6on papers and promote our posi6on
on open space to the public and local oﬃcials; and inﬂuence the
city’s General Plan. Doesn’t this sound like fun? Think of the
camaraderie aier a job well done! Contact Glenn Silloway,
Commidee Chair at gsilloway@mac.com to join.
2. EducaGon and Events Commi9ee – will put on both public and member events ranging from public
workshops like the one we held in January on the Toro Creek property. This commidee is also in
charge of our upcoming annual membership mee6ng and mixer on April 26th, and your help would
be most appreciated! Are you good at this? Contact Janet Gibson, Commidee Chair at
earthsteward@earthlink.net to join.
3. MarkeGng and PromoGon Commi9ee – will make sure everyone knows who we are and what we
stand for. What good is an amazing educa6onal event if no one knows about it? This is the group
that lets everyone know what we’re up to. Is this your line of exper6se? Contact Bill Luﬀee,
Commidee Chair at bill@promoplus.com to join.
4. Membership Commi9ee – will know our members and our own special talents and interests.
We’re a member-driven organiza6on, so this group is important to create community; grow and
retain our membership; and suggest leadership succession. They will run surveys to know the
general feeling of issues and priori6es, and make sure the ship is being guided in the direc6on that
members want most. Fun member gatherings such as hikes in our local open spaces will be
spearheaded by the Membership Commidee. What a great group this is going to be! Contact
Dianne Bianco, Commidee Chair at dkbianco7@gmail.com to join.

Thanks so much to our sponsors of the Annual
Membership MeeQng!
Promo6on Plus is a single source provider for all of your
marke6ng needs. They oﬀer customers complete
solu6ons, from promo6onal products, design, product
fulﬁllment, research and solu6ons to prin6ng. Whether
you need a complete marke6ng program executed, or
simply need personalized pens for your next business
event, they will work with you to customize a solu6on for
your current needs.

Would you like your company logo here? Consider

Contact them at 800- 943-9494 or bill@promoplus.com.

becoming a founding, or event sponsor. Contact Glenn
Silloway at gsilloway@mac.com for info.

CALL FOR ART FOR OUR SILENT AUCTION
We are hoping for a silent auc%on of landscape
and seascape art at our ANNUAL MEMBERSHIP
MEETING on April 26. The theme is "open space”,
including landscapes of open ﬁelds, farms, lakes,
creeks, seascapes, state and local parks, and other
similar venues.
If you are an art appreciator and have any work
you would like to donate, please consider adding
to our silent auc%on.

MEMBERSHIP
Congratula6ons to all who have joined MBOSA. We
are a ﬂedgling group with aspira6ons to preserve and
protect this gorgeous place we call home.
Membership does have privileges. For example,
recently about 30 people were invited to a private
viewing of the 3,000 acre Chevron property that is up
for sale. It’s beau6ful land that has not been
previously open to public viewing. This might be the
kind of event in the future in which members will have
priority.

if you are an ar%st in any medium, we would like
to hear from you. You can set a minimum amount
to start the bidding, whereby proceeds above your
minimum will be donated to MBOSA. Or you can
donate the piece and take the full tax deduc%on.
(We are a 501(c)(3) non-proﬁt.)
Please contact Mimi WhitneyHaﬀt at
coastoilar%st@aol.com or phone 528-1638 to
submit a jpg with the %tle and size.

Are there events you would like to see MBOSA
sponsor? Let us know. Would you like to assist us
with special events? What special talents do you have
that might beneﬁt our organiza6on? We’re here for
you. The more we know about our members’
strengths and desires, the beder we will be in
represen6ng you.
If you have not already joined, please consider doing
so now. Our strength is in our numbers.

——————————————————————————————————————————
Yes, I want to help!

Visit the website to join, or copy and return the following:
www.mbopenspace.org

____ $25 Individual
____ $50 Family/Household
____ $100 Contributor or Business
____ $250 Advocate
____ $500 Patron
____ $1000 Steward (life6me member aier 3 years)
____ $2500 Guardian of the Land (life6me member)

MBOSA is a 501(c) (3) non-proﬁt organiza6on

NAME___________________________________________________
STREET________________________________________________
CITY, STATE, ZIP______________________________________
PHONE_________________________________________________
EMAIL__________________________________________________

Make checks payable to : MBOSA
Mail to: Morro Bay Open Space Alliance
PO Box 1029, Morro Bay, CA 93443
Tax ID: 81-2375834

